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During this course, students will be able to learn and acquire many skills to be a good reader such as skimming, scanning, and
inferring. Additionally, this course is designed to meet the needs and interest of Japanese university students who are going to
start their job hunting. All passages in every unit have been written about interesting forms of business such as global
Marketing, business strategies, localization and globalization, etc. Students will learn plenty of vocabulary and knowledge
about famous enterprises and trends in business through this course.
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It is safe to say that reading is the most important part of studying English.  Improving your reading skills can also
help you improve your general skills in English.  Especially for APU students, it is necessary to read English materials relating
to their major, such as managements, economics, and regional studies. Students will leam some global famous enterprises and
technologies through this course and the knowledge will help them when they start their job-hunting process.  Although this is
a reading course, students practice their listening and analytical skills as they progress through this course.
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At the end of this course, students should be able to understand an enjoyable way to develop reading skills as well as
other language skills.  Moreover, students will be able to acquire many business-related vocabularies and consolidate them
with their existing knowledge.
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The various components of this course will be introduced, based on the student’s progress in class.
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Global leadership -Casa studies of business leaders in Japan-
23 - Yasuo Nakatani & Ryan Smithers
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Students will be graded on attendance, participation, quizzes, reports, and examination results.
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A=80% or more
B=70-79%,
C=60-69%,
D=50-59%,
F=less than 50%-
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Students should come to every class with energy and a willingness to work and learn.

The teacher has much to share with you and offer you ample opportunities for practice and will try best to help you gain
confidence in reading.
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#2lE | T—= (%257 :Global Marketing
W %¥:Initiating world’s biggest joint marketing project
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F3lEl | T—~ (i57>) :Global Marketing
W %¥:Creating value and making a difference
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T —~ (&5 :Global Marketing
W %%:Enhancing luxury brand identity
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T — (i £.57>) :Business Strategy

N %¥:Changing a big company with management of technology
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T~ ({if&"7.5)>) :Business Strategy
M %:Reviewing a leading bland
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T — (i £.57>) :Business Strategy
W %¥:Making a challenging business profitable
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W %¥:Becoming a representative corporate citizen in China
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T — ({if&£5)>) : Localization

W %¥:Developing new business in emerging markets
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T—~ ({157 :Localization

W %¥:Competing with big companies by establishing a regional brand
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T~ ({alz2£.5)>) :Globalization
P %%:Building Global Business models
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T (falZ&=£.57)>) : Localization
N %¥:De-centralizing marketing strategies
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T —~ ({alz2£.5)>) :Globalization
PN %%:Sustaining brand identity and global business strategies
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T~ ({i[&2£.57)) :Globalization
N %¥:Enhancing global bland communication
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T —~ ({&2£53)) :Globalization
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FHANICHS T L7




